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Detailed Action 

1 . This Office Action is response to the application files on 30 June 2003. 

Claim Rejections - 35 USC § 102 

2. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 
that form the basis for the rejections under this section made in this Office 
action: 

A person shall be entitled to a patent unless- 

(b) the invention was patented or described in a printed publication in this or a foreign country or 
in public use or on sale in this country, more than one year prior to the date of application for 
patent in the United States. 

3. Claims 1-3, 6, 9-13, 15-21 and 23-30 are rejected under 35 U.S.C. 102(b) as 
being anticipated by Ishikawa. U.S. Patent Application Publication No. US 
2001/0037314. 

4. Regarding claim 1 and 16, Ishikawa teaches and describes wherein a method for 
detecting spam (method for differentiating between fraudulently generated clicks on an 
advertisement [0013], the user identification code does not match the user info, the 
entry recorded in a predefined database such as spam system [0016], an expired 
confirmation code alert the merchant to potentially fraudulent activity and disregard 
illegal spamming [0017], incentive for the spamming as a method of advertising is 
virtually eliminated [0019]) comprises: 



r 
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Identifying normal users visiting a website; (linking to a merchant's web site via the 
adviser link, the confirmation code comprises as advertising's identification code and 
dynamically generated user identification [0014]); and 

determining an occurrence of spamming on the web site based at least in part on the 
identified normal users (if the user identification code does not match the user info, the 
entry recorded in a predefined database such as spam system [0016][0052], an expired 
confirmation code alert the merchant to potentially fraudulent activity and disregard 
illegal spamming [0017]). 

5. Regarding claim 2, Ishikawa teaches and describes wherein the method of claim 
1 , wherein the identifying normal users includes: 

tracking activities of users visiting the web site (when an advertising link is loaded onto 
a user's computer, a confirmation code is generated user information generated with 
standard transmission protocol [0015], upon receipt of request for information from the 
user, the merchant compares the current user information to aspect of the confirmation 
code, namely, the user identification code at the time the advertisement link was loaded 
[0016], the plurality of databases comprises a valid response "authentic or legitimate 
click" and invalid response "fraudulently" where merchant can monitor particular 
advertiser [0047]). 

6. Regarding claim 3, Ishikawa teaches and describes wherein the method of claim 
2 wherein the tacking activities includes: 
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determining whether the users load images (upon receipt of request for information from 
the user, the merchant compares the current user information to aspect of the 
confirmation code, namely, the user identification code at the time the advertisement 
link was loaded [0016], the internet environment, the provider computer is controlled by 
suitable software to response to a valid request for the content by providing 
"downloading" data in the form of one or more HTML files to the user computer [0031], 
the identifying indicia generator generates the user identification at the time that the 
advertisement or link is displayed or loaded onto the user's computer [0044] and Fig. 3). 

7. Regarding claim 6, Ishikawa teaches and describes wherein the method of claim 
2 wherein the tracking activities includes: 

determining an interval at which each of the users visit the website (the identifying 
indicia generator generates the user identification at the time that the advertisement or 
link is displayed onto the user's computer [0044], the known user data identifies the 
user IP address, any other type of data that can be used to identify the user are 
including cookie, time stamp [0050], a time stamp that reflects an unusual length of time 
between the presentation of the advertising link and the response to the advertisement 
[0055]). 

8. Regarding claim 9 and 10, Ishikawa teaches and describes that the method of 
claim 1 wherein each of the users is associated with a cookie identifier (the known user 
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data identifies the user IP address, any other type of data that can be used to identify 
the user are including cookie, time stamp [0050], and 

Wherein the identifier normal users (linking to a merchants web site via the 
adviser link, the confirmation code comprises as advertising's identification code and 
dynamically generated user identification [0014]) includes: 

Identifying normal users based at least in part on an age of the cookie 
(any type of data that can be used to identify the user are including cookie, time stamp 
[0050], the merchant can ascertain the length of time between the presentation of the 
advertisement link to the user and response to the user [0055]). 

9. Regarding claim 1 1 , Ishikawa teaches and describes that the method of claim 1 
wherein each of the users is associated with a network address (IP address, [0044]), 
and 

Wherein the identifying normal users includes: 

Identifying the normal users based at least in part on the network 
addresses associated with the users (known user data that identifies the user's IP 
address [0050], known IP address of the user [0051], user IP address and user 
identification contained within the confirmation code [0053]). 

10. Regarding claim 12, Ishikawa teaches wherein the website includes at least on 
advertisement (currently portion of advertisement are presented to users via banner on 
the web pages [0003]), and 
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Wherein the determining an occurrence of spamming (if the user identification 
code does not match the user info, the entry recorded in a predefined database such as 
spam system [0016][0052], an expired confirmation code alert the merchant to 
potentially fraudulent activity and disregard illegal spamming [0017]) includes: 

Determining a click rate of at least one advertisement for the identified normal 
users (the plurality of databases comprises a valid response "authentic or legitimate 
click" and invalid response "fraudulently" where merchant can monitor particular 
advertiser is inappropriately marketing the product or service [0047], count of the clicks 
[0010], and 

Determining that at least one advertisement has been spammed when the clicks 
rate of users visiting the website exceeds the determined click rate for the identified 
normal users (the merchant counting the number of clicks on the advertisement, if the 
clicks on the advertisement are result of advertiser fraud such as "bulk emails" [0012], 
(the plurality of databases comprises a valid response authentic or legitimate clicks, or 
genuine interest in the advertised data. Invalid response represent clicks on the 
advertisement that are deemed to be generated "fraudulently", where merchant can 
monitor particular advertiser is inappropriately marketing the product or service [0047]). 

11. Regarding claim 13, Ishikawa teaches wherein the method of claim 12 wherein 
the click rate includes a range of click rates (in tradition advertisement modalities, as 
both advertiser and merchant can approximate the potential audience size, the fee is 
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typically fixed. In contrast, fee per click payment method provide greater incentive for 
advertiser [0009]). 

12. Regarding claim 15, Ishikawa teaches wherein the determining includes: 
determining an occurrence of spamming of at least one advertisement on the web site, 
and 

wherein the method further comprises: 

providing a refund in repose to determining that the at least one 
advertisement has been spammed (request for advertisement accompanies by a 
expired conformation codes are entered into a spam system database and advertiser is 
not paid for suspected click [0019], the plurality of databases comprises a valid 
response "authentic or legitimate click" and invalid response "fraudulently" where 
merchant can monitor particular advertiser [0047], once the information recorded in the 
advertiser's log, the entry passed to an accounting management system which track the 
amount of remuneration owed to each adviser [0052]). 

13. In claim 17, Ishikawa teaches a computer-readable medium containing 
instructions for controlling at lease one processor to perform a method for detecting 
click spamming (fraudulently generated click [0013], spam system [0016], validity of the 
click [0017], spamming as a method [0019] and Fig. 4(42)) of an advertisement on a 
server, the method (Fig. 1(10), hardware [0027] server [0028], network system either 
server computer or user computer [0029], provider computer or server [0030], suitable 
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server[0031]) comprising: determining a number of normal users accessing the server; 
(Fig. 4(42), [0043], uniquely identifier [0044]) determining a percentage of the normal 
users clicking the advertisement when the advertisement is displayed to the normal 
users (identifying indicia generator [0044]); and determining whether the advertisement 
has been click spammed based at least in part on the determined percentage 
(legitimate clicks or fraudulently clicks [0047], identification and the IP address match, 
[0053], [0054]). 

14. Regarding claim 18, Ishikawa teaches a server (Fig. 1(10), Fig. 2(20)) 
comprising: a memory configured to store at least one advertisement (stored [0030]; 
and a processor configured (processor [0030]) to cause the at least one advertisement 
to be displayed (data interface [0041], displayed [0044], Fig. 3(22)), determining a 
number of normal users accessing the server (identifying indicia [0043], user 
identification, IP address [0044], Fig.4 (48)), determine a percentage of the normal 
users clicking at least one advertisement (user identification code[0044]), and determine 
whether the advertisement has been click spammed based at least in part on the 
determined percentage (legitimate clicks or fraudulently clicks [0047], identification and 
the IP address match, [0053], [0054]). 

15. Regarding claim 19, Ishikawa teaches wherein a method determining whether an 
item on a web site has been click spammed (method for differentiating between 
fraudulently generated clicks on an advertisement [0013], the user identification code 
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does not match the user info, the entry recorded in a predefined database such as 
spam system [0016], an expired confirmation code alert the merchant to potentially 
fraudulent activity and disregard illegal spamming [0017], incentive for the spamming as 
a method of advertising is virtually eliminated [001 9]) comprises: 

identifying a group of normal users visiting the web site (Identifying normal users 
visiting a website; (linking to a merchant's web site via the adviser link, the confirmation 
code comprises as advertising's identification code and dynamically generated user 
identification [0014]), comprising: 

determining a click rate of the item for the group of normal users (the merchant 
counting the number of clicks on the advertisement, if the clicks on the advertisement 
are result of advertiser fraud such as "bulk emails" [0012], (the plurality of databases 
comprises a valid response authentic or legitimate clicks, or genuine interest in the 
advertised data. Invalid response represent clicks on the advertisement that are 
deemed to be generated "fraudulently", where merchant can monitor particular 
advertiser is inappropriately marketing the product or service [0047]; and 

determing whether the item has been click spammed based at least in part on 
the determined click rate for the normal users (if the user identification code does not 
match the user info, the entry recorded in a predefined database such as spam system 
[0016][0052]). 

16. Regarding claim 20, Ishikawa teaches wherein the method of claim 19 further 
comprising: 
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determing a total number of user visiting the web site (Identifying normal users visiting a 
website; (linking to a merchant's web site via the adviser link, the confirmation code 
comprises as advertising's identification code and dynamically generated user 
identification [0014]), and - 

Wherein the determining whether the item has been click spammed (the merchant 
counting the number of clicks on the advertisement, if the clicks on the advertisement 
are result of advertiser fraud such as "bulk emails" [0012], method for differentiating 
between fraudulently generated clicks on an advertisement [0013], the user 
identification code does not match the user info, the entry recorded in a predefined 
database such as spam system [0016], an expired confirmation code alert the merchant 
to potentially fraudulent activity and disregard illegal spamming [0017], incentive for the 
spamming as a method of advertising is virtually eliminated [001 9]) comprises: 

comparing the determined click rate for the normal users to a click rate for 
the total number of users visiting the web site(the plurality of databases comprises a 
valid response authentic or legitimate clicks, or genuine interest in the advertised data. 
Invalid response represent clicks on the advertisement that are deemed to be generated 
"fraudulently", where merchant can monitor particular advertiser is inappropriately 
marketing the product or service [0047], and 

determining that the item has been click spammed when the click rate for the 
total number of users exceeds the determined click rate the normal users (advertiser 
fraud through the generation of fraudulent clicks. Fee per click payment method provide 
greater incentive for advertiser [0009], spamming as a method [0019], 
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legitimate/fraudulently click [0047], once the information recorded in the advertiser's log, 
the entry passed to an accounting management system which track the amount of 
remuneration owed to each adviser [0052]). 

17. Regarding claim 21, Ishikawa teaches wherein the identifying includes: 
tracking an activity of users visiting the web site (when an advertising link is loaded onto 
a user's computer, a confirmation code is generated user information generated with 
standard transmission protocol [0015], upon receipt of request for information from the 
user, the merchant compares the current user information to aspect of the confirmation 
code, namely, the user identification code at the time the advertisement link was loaded 
[0016], the plurality of databases comprises a valid response "authentic or legitimate 
click" and invalid response "fraudulently" where merchant can monitor particular 
advertiser [0047]). 

and 

identifying the group of normal users based at least in part on the tracking activity 
(cookie, user IP address [0050], database, user identification [0051]). 

18. Regarding claim 23, Ishikawa teaches wherein the method of. claim of 19 further 
comprising: 

taking remedial measures in response to determining that the item has been click 
spammed (the plurality of databases comprises a valid response "authentic or legitimate 
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click" and invalid response "fraudulently" where merchant can monitor particular 
advertiser [0047], recorded in an database, user identification [0052]). 

Regarding claim 24, Ishikawa teaches wherein the determining a click rate of the 
item for the group of normal users includes: estimating a percentage of normal users 
visiting the web site (valid, legitimate click [0047]), and setting a percentage of clicks of 
the item from normal users to approximately equal the estimated percentage (both 
advertiser and the merchant can approximate the potential audience size [0009], 
monitor advertiser [0047]). 

Regarding claim 25, Ishikawa teaches the determining whether the item has 
been click spammed includes: determining whether an actual click rate of the item for 
the group of normal users differs from the set click rate (both advertiser and the 
merchant can approximate the potential audience size [0009], invalid click, valid or 
legitimate click [0047], IP address match [0053], click by true user [0054]). 

19. Regarding claim 26, Ishikawa teaches wherein the determining a click rate of 
item includes: 

determining different click rates of the item for the group of normal users, the different 
click rates corresponding to different time period (user code will reflect stale information 
that was generated prior to the time the advertisement was copied into the email 
[0054], time stamp [0055]). 
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20. Regarding claim 27, Ishikawa teaches wherein the different time period includes 
different times for a day or week (Date and Time, [0050]). 

21 . Regarding claim 28, Ishikawa teaches wherein the different time period includes 
different month of a year (Date, [0050]). 

22. Regarding claim 29, Ishikawa teaches wherein a computer-readable medium 
containing instruction for controlling at least one processor to perform a method for 
detecting a spamming of an advertisement displayed by a server (method (Fig. 1(10), 
hardware [0027] server [0028], network system either server computer or user computer 
[0029], provider computer or server [0030], suitable server [0031]) the method 
comprising: 

identifying normal users visiting the server Fig. 4(42), [0043], uniquely 
identifier [0044]); 

determining a click rate of the advertisement for the normal users (uniquely 
identifier [0044), valid, legitimate click [0047], IP address match [0053], click by true 
user [0054]); and 

determining whether the advertisement has been spammed based at least in part 
on the determined click rate for the normal users (valid, legitimate click [0047], IP 
address match [0053], click by true user [0054]). 
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23. Regarding claim 30, Ishikawa teaches a server Fig. 1(10), Fig. 2(20)) comprising 
a memory configured to store at least one item (stored [0030]); and a processor 
configured (processor [0030]) to cause the at least one item to be displayed ([0041], 
[0044], Fig. 3], identify a number of normal users accessing the server, (data interface 
[0041], displayed [0044], Fig. 3(22)), compare the number of normal users to a total 
number of users to obtain a percentage (unqualified consumer, that is a consumer who 
is not likely to purchase the goods of services, may click on the advertisement from 
curiosity [0008], user identifier [0050], [0051], database [0052]), set a click rate of at 
least one item based at least in part on the percentage, and determine whether at least 
one item has been click spammed based at least in part on the click rate (legitimate 
click [0047], user identification is extracted from advertiser's identification [0051], 
database [0052]). 

Claim Rejections - 35 USC § 103 

24. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for 
all obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made.. 

25. Claims 4-5, 7-8, 14, 22, and 31 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Ishikawa. U.S. Patent Application Publication No. US 2001/0037314. 
in view of Williams U.S. Patent Application No. US 2001/0054029. 
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26. In claim 4, Ishikawa teaches the method of claim 2 wherein the tracking activities 
(user identification code [0016], monitor [0047], cookie, user's IP address [0050], known 
IP address [0051], spam system database [0052]) including: 

With respect to claim 4, Ishikawa teaches the invention set forth above except for 
the claimed "determining whether the users have javascript turned on". Williams 
teaches that it is well known to have javascript (Page.1 , [0010]). It would have been 
obvious to one of ordinary skill in the art at the time the invention was made to modify 
Ishikawa's invention by using Javascript where a web page as it is used herein is not 
mean to limit the type of documents and application that can be used to interact with the 
users (as taught by Williams). 

27. In claims 5 and 8, Ishikawa teaches the tracking activities (user identification 

code [0016], monitor [0047], cookie, user's IP address [0050], known IP address [0051], 

i 

spam system database [0052]) including: 

With respect to claim 5 and 8, Ishikawa teaches the invention set forth above 
except for the claimed determining a type of browser used by the users. Williams 
teaches that it is well known to determine a type of browser used by the users (Page. 3, 
message may contain an identifier such as an internet protocol address, a cookie, or 
another identifier [0022], a system could be used to maintain a common background 
image on client computer browser even as the user surfs to various websites [0023]). It 
would have been obvious to one of ordinary skill in the art at the time the invention was 
made to have a system is called cookies, in which the data files are stored in on the 
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users machine to record a history of web pages visited or surfed (as taught by 
Williams). 

28. In claim 7, Ishikawa teaches the web site is a search engine (monitor [0047], 
cookie, user's IP address [0050], known IP address [0051]) including: 

With respect to claim 7, Ishikawa teaches the invention set forth above except for 
the claimed determining a type of items for which searchers are performed by users. 
Williams teaches that it is well known to determine of a type of items which searches 
are performed by the users (Page. 3, from observation of cookies, database information 
[0022]). It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to modify Ishikawa's invention by using a system called cookies, in 
which the data files are stored in on the users machine to record a history of their 
activities for internet surfing (as taught by Williams). 

29. In claim 14, Ishikawa teaches the web site includes at least one advertisement, 
wherein the identifying includes: determining a percentage of a number of users visiting 
the web site in a time period that are normal users (namely the user identification code 
generated dynamically at the time the advertising link clicked or loaded onto the user 
computer [0016], merchant placing the advertisement can verify the validity of the click 
[0017], confirmation code alert the merchant to potentially fraudulent activity [0017]), 
and wherein determining an occurrence of spamming includes: estimating a percentage 
of normal users selecting at least on advertisement during the time period to be 
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approximately of normal users visiting the web site during the time period (linking to a 
merchants web site via the adviser link, the confirmation code comprises as 
advertising's identification code and dynamically generated user identification [0014], 
user identification code can be any indicia which uniquely identifies the users [0044]). 

With respect to claim 14, Ishikawa teaches the invention set forth above except 
for the claimed determining that at least one advertisement has been spammed when 
an actual percentage of normal users selecting at least one advertisement during the 
time period is lower than the estimated percentage of normal users selecting at least 
one advertisement during the time period. Williams teaches that it is well known to 
determining that at least one advertisement has been spammed when an actual 
percentage of normal users selecting at least one advertisement during the time period 
is lower than the estimated percentage of normal users selecting at least one 
advertisement during the time period (Page.1, [0004]). It would have been obvious to 
one of ordinary skill in the art at the time the invention was made to have a system that 
merchants could monitor their posted ads (banners) through the internet. Based on 
merchant report, viewers clicking on the ad to receive more information or purchase the 
product described have been relatively low to date (as taught by Williams). 

30. In claim 22, Ishikawa teaches the tracking (a confirmation code is generated user 
information generated with standard transmission protocol [0015], current user 
information to aspect of the confirmation code, namely, the user identification code at 
the time the advertisement link was loaded [0016], the plurality of databases comprises 
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a valid response "authentic or legitimate click" and invalid response "fraudulently" where 
merchant can monitor particular advertiser [0047]) includes determining, for each user, 
at least on of whether the user load images (load image [0016], [0031], [0014], [0044] 
and Fig. 3), an age of cookie associated with each other user (cookie, time 
stamp[0050], [0051], [0055]), and an interval at which user visited the web site (time, 
cookie [0050], [0055]). 

With respect to claim 22, Ishikawa teaches the invention set forth above except 
for the claimed "whether the user has javascript turned on" and "a type of browser used 
by the user". Williams teaches that it is well known to whether the user has javascript 
turned on (javascript, Page. 1 , [0010]), a type of browser used by the user ([0022], 
[0023]). It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to modify Ishikawa's system by using Javascript where a web page 
as it used herein is not mean to limit the type of documents and application that can 
used to interact with the users, (as taught by Williams). 

31 . In claim 31 , Ishikawa teaches a method for identifying normal users visiting a 
web site (the confirmation code comprises as advertising's identification code and 
dynamically generated user identification [0014]), comprising tracking activities of users 
visiting the web site (confirmation code, [0015], [0016], valid/invalid click [0047]), the 
tracking including determining, for each user, at least one of whether the user load 
images (load, [0016], [0031], [0014], [0044] and Fig. 3), an age of cookie associated 
with each user (cookie [0050], [0051], [0055]), and an interval which the user visits the 
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web site (time [0050], [0055]), identifying normal users based at least in part on the 
tracked activities ([0015], 0016], [0047]). 

With respect to claim 31 , Ishikawa teaches the invention set forth above except 
for the claimed "whether the user has javascript turned on" and "a type of browser used 
by the user". Williams teaches that it is well known to whether the user has javascript 
turned on (Page.1, [0010]), a type of browser used by the user ([0022], [0023]). It would 
have been obvious to one of ordinary skill in the art at the time the invention was made 
to modify Ishikawa's system by using Javascript (Page.1, [0010]) where a web page as 
it used herein is not mean to limit the type Of documents and application that can used 
to interact with the users (as taught by Williams). 
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Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Sulaiman Nooristany whose telephone number is (571) 
270-1929. The examiner can normally be reached on *M-F** from 9 to 5. 
. If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Jeff Pwu, can be reached on (571) 272-6798. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 
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